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Lockheed Martin unveils
‘new’ F-21{fighterjet

ARESHUKIA
Hew Delhi, 20 Febiruany

US aerospace giant Lockhiesd
Martin has unveiled a “new”
fighter, dubbed the ¥-21, which
itintenids to offer India, instead
ofthe P16, Inthe global contest
tosell theIndian Air Force {IAF)
114 fighiers,

Launched on Wednesday,
the F-21 hasthe tagline “The F-
2 Different —Inside and{)nt”
But in almost every
engine.bas!cai:fmmaadmnst
avionics — it Is a slightly
improved F-16 Block 60, an air-
craft already in service.

In rebranding the F-16 into
the F-21, Lockheed Martin
appearsto have accepted what
many have wamed It for years:
that the IAF would neverbuya
fighter whose yery name is
Pakistan Air Force, which has
operated the 16 since the
19803, The F-16 also carries the
reputation of a dated fighter,
having already been in service
for four decades. A new F-21
which Lockheed Martin savsis
“specially configured for the

IAF", would perhaps overcome

the reputation of an old-timer.
To be sure, this is not the
first time this ploy has been
used. Russia  Aircraft
Corporation (RAC) rebranded
its MiG-29 as the MiG-35, and
felded it 85 a new aircraft in
India’s medinum multi-role
combataircraft (MMRCA) con-
test from 2007-2015, Lockhesd
Martin has briefed Business
Standard on the improve-
ments in the aircraft, notaitof
wiilch it says can be revealed
due to operational secrecy,
However, the airframe
remains largely the same, as
does the fighter's engine.
Randy Howard of Lockheed
Martinsaysthe changesinclude
a “dorsal fairing” — a rib along
the fighter's spine in which
additional equipment can be
carried inthe futire, inorderto
improve the fighter's avionic
capability. The IAF has not
asked for a dorsal fairing, but
Howard says it is 2 “unilareral
offer from Lockbeed Martin.”
Agrospaceexpertssay there
is little to differentiare the F24
from the F-16 Block 70, which
wil first enter service in
Babrain, The dorsal {airing,

they say, isan attempt to over-
come the IAF’s key reason for
rejecting the F-16 in the MMR-
CA contest — that it lacked
potential for growth, “Thisisa,
straight marketing play, fol-
lowing the same playbook as
the Russians did when they
rebranded the MiG-29 as the
MiG-35", says Pushpinder
Singh, who publishesthe aero-
space trade journal, Vayu.

Incongruocusly, the US
military already has an F-21
fighter, suggesting the .
rebranding was done In haste.
In the late-1980s, the US Navy
bought the Israch Kiir fighter
to play the role of "agaressor”
lenemy) aireraft in two-sided
airexercises, Tha alrcraft was
named the #-21,

Lockheed Martin stated:
"The F-21 addresses the
IAF’s unique requirements
and integrates India imto the
world's largest fighter air-
craff eco-system. Lockheed
Martin and Tata Advanced
Systems woulkd produce the
F-21 in India, for India,”
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